
클라로 ATTENTIONX · K-ENTERTAINMENT & GAMING

Bias
Who’s your bias? I’m your bias!
A companion travel agent for K-fans — follow the places your bias went, quest by quest.

TARGET MARKET

K-content fans from anywhere visiting Korea — they came
for the K-dramas, K-pop and games, not the tourist route.
18.5M+ visitors to Korea in 2025, a record — 42% say
K-content sparked the trip. 225M Hallyu fans
worldwide.

PROBLEM

Most travelers don’t use AI every day — and won’t pay a
monthly agent subscription. They need help only during
the trip, right where Korean-only phone bookings,
waitlists and maps block them.



클라로 BUILT TODAY

HOW IT WORKS · CLAUDE

One Claude, three roles: the personal agent that plans
your quest line from public fan spots and Korean map
data, the operator that works local sites inside your own
VM sandbox, and the voice agent that phones restaurants
in Korean. Speech APIs only transcribe and speak.

WHY US · NEXT 7 DAYS

A trip pass priced like an eSIM: no monthly subscription,
and no local apps to install for each trip theme — they run
in your own VM.
Next 7 days: real phone lines, live waitlists, and a beta
with K-fans visiting Seoul.


